Please do not allow media ownership to exceed 35% in any markets. Have you
considerd usage as a factor. Example: 1 city, 4 tv, 12 radio, and 4 newspapers
owned by 5 companies, but the one that owns 1 tv (60%market share) 1 radio (25%
market share) and 1 paper (50%marketshare)truly has greater than 50% market
share, even though they actually own 25% TV, 8.5% Radio, and 25% Paper shares.

This policy is big business, but not right to allow the small voices to be
heard.



